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The Value of Exhibiting in a Downturn — Special Report

Dear Exhibition and Event Executive:

According to recent Tradeshow Week studies, many exhibitor budgets are being cut by 15% to 20%. All
event-related spending is under the microscope.

To help exhibitors evaluate the value of exhibiting and investing in exhibitions and events during this
recession, we have developed a specia report — Tradeshow Week’s The Value of Exhibiting in Downturn.

The data and information is based on recent in-depth surveys of exhibitors and historical analysis of the
impact of past recessions on the industry. The specia report covers why it is critical for corporations to
exhibit at events during a downturn. The report includes the following analysis:

Why Not Exhibiting Impacts Future Sales

Statistical Analysis: When Exhibitors Close Sales Based on Show Leads

The Good News About Where the Economy and Event Industry is Today

Why Exhibitors Exhibit

Exhibitor Quotes on Why They Exhibit in a Downturn

The Exhibition Industry Growth Cycle

Where the Industry is Today and Clues to Watch for Signs of the Recovery

1991 Recession Impact on Conventions and Tradeshows, and the Fast Recovery

2001 and 2002 Recession Impact on Conventions and Tradeshows, and the Fast Recovery

Why Today’ s Economic Slowdown Will Not Transform the Convention and Tradeshow Industry

Please contact me directly at (480) 483-4471 or mhughes@reedbusiness.com to with any questions about this
special report or to order.

Regards,

Michael Hughes
Vice President, Research & Consulting
Tradeshow Week Magazine

Tradeshow Week Research
6909 East Greenway Parkway, Suite 250, Scottsdale, AZ 85254
Tel: (480) 483-4471 « Fax: (480) 483-4457 « Email: mhughes@reedbusiness.com
www.tradeshowweek.com/customresearch
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Special Report: The Value of Exhibiting in a Downturn

The information is provided in both a 20-slide PowerPoint and a text-based PDF file and can be emailed to
you. You can forward both files to any clients and prospects or post on the exhibitor area of your web site.

The report is easy to order! Just fill out the form below and fax to (480) 483-4457.

Order Form:

O Yes! | want to order Tradeshow Week’s The Value Exhibiting in a Downturn Special Report for $249!

Fee: $249

Payment Options: O Bill Me [ Check Enclosed O AMEX O Visa OMC

Credit Card Number: Expiration Date:

Name: Title:

Organization:

Address:

City: State/Province: Zip/Postal Code:
Phone: Fax: Email:

Please fax, phone, mail or email your order to:

Fax: (480) 483-4457

Tradeshow Week Research
6909 East Greenway Parkway, Suite 250, Scottsdale, AZ 85254
Tel: (480) 483-4471 « Fax: (480) 483-4457 « Email: mhughes@reedbusiness.com

If you do not wish to receive further updates and information from Tradeshow Week, please contact us directly by sending an email to
TSWOptOut@reedbusiness.com. Or mail to Tradeshow Week, 5900 Wilshire Boulevard, Ste. 3100, Los Angeles, CA 90036, Tel: (323) 965
4453, Fax: (303) 265-5215. For our Privacy Policy go to: http://www.tradeshowweek.com/info/ CA 386362.html




